Strengthening product,
sales, marketing, and
brand strategy

Problems 3Sixty Insights Solves
for Solutions Providers:

Empowering Accelerating time-to- Building deeper, data-
go-to-market teams with ~ market with marketing backed voice-of-
credible insights and and enablement customer narratives
content that fills materials

messaging

gaps




What Differentiates 3Sixty Insights

—> Compelling —> Independent —> Authentic Voice
Storytelling by Design of the Customer
We blend thought leadership, Most of our research is Real experiences,
voice-of-customer research, uncommissioned, outcomes, and
and strategic advisory to turn ensuring objectivity measurable
insight into influence. and audience trust. impact.
— No Rankings, — Amplified
Ever & Unlimited
No quadrants, waves, We actively promote our content and
matrices, or grids. clients across channels, and offer
Just actionable, no expiration dates, restrictions, or

meaningful insights. repurposing limits on research content.

Who We Work With

Chief Executive Officers Advisory and strategic direction
Chief Product Officer/ Advisory, product guidance, and
Product Management market landscaping surveys

Chief Marketing Officer Advisory, marketing strategy, and sales
enablement

VP/Director of Marketing Advisory, marketing strategy, and research
content

Analyst/PR Relations Advisory, briefings, market alerts, podcasts,
press and media support

Demand Gen, Field, Regional, Research creation, podcasts, webinars,

Industry, Partner Marketing, and
Content Teams

and event participation

Events Teams Webinars and speaking engagements

Sales Enablement Advisory, training, and research content

If your go-to-market strategy doesn’t rely on:

« Strengthening and elevating your brand’s voice

« Empowering sales and marketing with credible third-party research

» Using authentic, customer-validated insights to drive market education
Then 3Sixty Insights may not be the right fit.
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